2009
Indianapolis Marathon
and Half Marathon

Participant Survey Results



‘ How we lived up to our Mission
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'Pre-Race Activity
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‘ Race Amenities
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B Post-Race Atmosphere
OAwards

ORace Shirts

B Finisher Medals

O Race Merchandise

B Gear Bag Check

Score: 1-Poor, 5-Excellent




Number of Responses

Information & Parking
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‘ Race Course
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Scores: 1-Poor, 5-Excellent




‘Overall Experience
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